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About Me [ m a st e r s ,  st u d e n t  of  d i st i n c t i o n ]

U n i ve r s i t y  of  R e a d i n g
Lo n d o n ,  E n g l a n d ,  U K

[ b a c h e l o r s ]

Le e s - M c R a e  C o l l e g e
B a n n e r  E l k ,  N o r t h  C a ro l i n a

P r i nt  &  Ed i t o r i a l 
[  P u b l i c at i o n s ,  g u i d e s ,  b o o ks ,  m a g a z i n e s ,  b ro c h u re s ,  i n s t r u c t i o n a l  m at e r i a l s ,  e t c  ]

We b  &  S o c i a l
[  W i re f ra m e s ,  w e b s i t e  f ro n t- e n d  d e s i g n ,  s o c i a l  m e d i a  c o n t e n t  &  c a m p a i g n s  ]

B ra n d i n g  &  I d e nt i t y 

[  C re at i v e  b ra n d  i d e n t i t i e s ,  l o g o s ,  v i s u a l  s y s t e m s ,  c o n s i s t e n t  a p p l i c at i o n  a c ro s s 
m e d i u m s  ]

I n fo r m at i o n  D e s i g n 

[  D e s i g n i n g  c o m p l ex  i n fo r m at i o n  fo r  e a s y  u n d e r s t a n d i n g  t h ro u g h  b ro c h u re s , 
d i a g ra m s ,  s i g n a g e ,  n av i g at i o n ,  et c .  ]

M a r ket i n g  &  C a m p a i g n s 

[  Po s t e r s ,  f l y e r s ,  a d v e r t s ,  c a m p a i g n  m at e r i a l s ,  et c  i n  p h y s i c a l  &  d i g i t a l  fo r m at s  ]

               No AI is used in my designs.. All designs are my own.*

About Education

Contact

What I  Do

Hello! I’m Dae, an experienced graphic 		
designer focused on editorial design, branding, 
and information design. Graphic design has 	
become my playground to explore my creativity 
and infuse each project with a unique identity. I 
love creating with intention, and I’m always excited 
to keep growing as an artist and designer.

hebnerdaelin@gmail.com

1+ 423 - 833 - 8428
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SELECTED WORKS
Selva Dolce, Baroque Wedding,
Yoga Instructors

SECTION 01
Visual and Brand Identity

Projects 2022 - 2026



[ p ro j e c t ]

Chocolate Brand Identity

[ g o a l ]

Create an identity for chocolate bars (and related) that feels distinct 
from other chocolate packaging and stands out on shelves.  The 		
design on the packaging should convey the different variations 	
available 	 (almond, blueberr y,  orange, etc).  Sustainabil ity and quality 
are als o impor tant to the brand, s o the identity should reflect that als o.

[ a p p ro a c h ]

An attention-grabbing visual identity using experimental  graphic s, 
contrasting color palettes,  and lo-fi  patterns.  The colors and graphic s 
on each bar point toward its variation.  While each f lavor has its own 
distinct look ,  the styl ization keeps the branding cohesive and easily 
recognizable.  The chocolate is packaged with textured, recycled paper 
reflecting the look of sustainabil ity while als o being actually (relatively) 
sustainable.

[ b ra n d i n g ,  i d e n t i t y,  p a c ka g i n g ]

Selva || Dolce





Royal Wedding 
[ p ro j e c t ]

Print Wedding Invitation Set

[ g o a l ]

Client is planning a Georgia wedding and describes wanting a vaguely 
“medieval”  or baroque-inspired theme. She wants the invitations to feel 
refined but sti l l  play ful .  Most of the references from her moodboard are 
black and white,  though she is open to color bec ause she wants the 	
invites to “feel  l ike the venue”.  Her favorite aspect of the wedding loc a-
tion is a large oak tree in the center of the proper ty.  The cl ient wants 
t wo s eparate invitations:  one for guests invited to both the vows and 
reception,  and the other for reception-only guests.

[ a p p ro a c h ]

A wedding invitation set featuring romantic medieval-inspired 	
typography and graphic s.  The front side of the invitation focus es on 
announcement and information,  using only black-and-white.  I  		
requested photos of the wedding loc ation and incorporated the oak 
tree she loved, in ful l  color,  onto the back of the invitation,  along with 
the couple’s init ials,  s o the venue its elf  f lowed into the design of the 
invitation.

The invitations were designed for physic al  production and printed 
on hand-deckled l inen paper to emphasize the medieval and archival 
theme. The “ vows and reception” invitation was printed on A5 paper, 
while the “reception only ” version was printed on A7. The f inal  sets 
were f inished with hand-painted envelopes inspired by the greenery on 
the back of the invitation,  along with wax s eals.

[ i d e n t i t y, p r i n t ]





[ b ra n d i n g ,  i d e n t i t y ]

Yoga Teachers
[ p ro j e c t ]

Program for Professional Yoga Teachers

[ g o a l ]

Create an identif iable brand that c an be ass ociated with yoga at f irst 
glance. The logo and visuals need to be f lexible across platforms and 
adaptable to many different sur faces.  The cl ient wants applic ations l ike 
street signage, business c ards,  and other media such as shirts,  folders, 
and printed materials.  Client’s moodboard was minimalist .

[ a p p ro a c h ]

Simple vector si lhouettes of a s equence of yoga poses.  A highly read-
able typeface was placed beneath the si lhouettes to ground the design 
and display the business name. Tan, black ,  and off-white colors were 
chosen bec aus e they have high visibi l ity when layered together,  are 
easy to pair  with most environments and materials,  and match the cl i-
ent’s minimalist moodboard. 





Information
Design

SELECTED WORKS
Trails to Hellvellyn,
Educational Catalog

SECTION 02
Information Design & Data Visualization

Projects 2022 - 2026



Trails to Helvellyn 
[ p ro j e c t ]

Print Wedding Invitation Set

[ g o a l ]

Redesign a map book originally i l lustrated by Samuel Barber (Beneath 
Helvellyn’s Shade).  The design must clearly convey information about 
the featured trai ls in a way that is easy to understand, helpful  to the 	
reader,  and visually interesting.  The physic al  map/brochure needs to 
be l ight weight and por table for readers who are travell ing.

[ a p p ro a c h ]

Trails to Helvellyn is printed on A5 recycled paper so it  is small  enough 
to be easily transportable and sturdy enough to handle travel.  The map 	
features i l lustrations and step-by-step directions for each trai l  option, 
giving the reader visual and written guidance. The map features 		
original  hand-drawn i l lustrations done in a fr iendly,  approachable style.

[way f i n d i n g ,  p r i n t ]





Educational Catalog
[ p ro j e c t ]

Educational Product Catalog 

[ g o a l ]

Design a product c atalog that als o functions as an educ ational tool.  The tem-
plate needs to be f lexible enough to accommodate different processes and 
var ying numbers of products per spread, while keeping a clear and cohesive 
layout .  Despite being information-dense, the c atalog needs to remain easy 
to navigate,  with clearly defined s ections that readers c an quickly reference 
while working.  All  content is required to be presented in both English and 
Spanish.

[ a p p ro a c h ]

The c atalog opens with a company introduction and table of contents.  Each 
s ection is color-coded to help readers loc ate information quickly,  and  icons 
are us ed throughout to reinforce s ections and processes.  The template was 
designed to accommodate bet ween one to t welve products per spread. 

Space is provided for both English and Spanish des cription,  with the Spanish 
translation placed directly beneath the English in a l ighter grey for differenti-
ation.  QR codes l ink directly to featured products,  providing quick access to 
purchas e or additional info.  The c atalog is designed in the brand’s signature 
colors throughout and is printed letter size on glossy stock .

[ i n fo r m at i o n  d e s i g n ,  p r i n t ]
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Off Cut Zine
[ p ro j e c t ]

Environmentalist Zine

[ g o a l ]

A zine designed to raise awareness of environmental  issues and promote 
more ethic al  and sustainable ways of l iving.  The zine should serve as a 
guide,  reference, and an invitation into more conscious l iving.

[ a p p ro a c h ]

The project pitches the f irst three issues of the zine,  each exploring 
various subjects.  The design features bold colors,  experimental  type, 
and halftone graphic s.  Off Cut balances DIY aesthetic s with the struc-
ture and readabil ity of an editorial  public ation.  The zine has  structure 
such as s ections markers,  page numbers,  color coded sections,  and 
includes readable ar ticles,  but remains experimental  in it ’s design.  Off 
Cut is printed at A4 on 90% recycled textured paper. 

[e d i t o r i a l ,  p r i n t ]





Web &
Socials

SELECTED WORKS
FERAL Campaign

SECTION 03
Social Media Campaigns

Projects 2025 - 2026



Feral Campaign
[ p ro j e c t ]

Trap - Neuter - Return Local Campaign

[ g o a l ]

Create a s ocial  media c ampaign for a loc al Trap-Neuter-Return (TNR) 
program in Nor th Carolina .  The c ampaign needs to attract attention 
and communic ate important information about the program and 		
encourage public involvement .

[ a p p ro a c h ]

A series of cross -platform graphic s designed for Meta (Instgram and 
Facebook) and to include on the organization’s website.  Grungey 		
photography of feral  c ats is us ed alongside the exerperimental  	
typeface Heyday and a color palette of palette of black ,  white,  and 
s and. Each graphic includes c alls to action and the organization’s 		
contact and website information.

[ i n fo r m at i o n  d e s i g n ,  p r i n t ]





Thank You
hebnerdaelin@gmail.com

Behance @ Dae Hunter

423 - 833 - 8428

Linkedin @Dae Hebner


